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Book Publishing – The Inside Story

Course Outline and FAQs

 

	Date and time
	Begins 6–8pm, Wednesday, 12 October, 2011.



	Duration
	 Eight weeks total, last class is on 30 November.



	Location
	Course will be held in The Creative Hub rooms. 

Parking is available at $8 for the evening at the City Council downtown car park. Parking is also available free of charge in many of the surrounding streets after 6pm.

Location map at www.maritimemuseum.co.nz


	Sessions
	Eight x 2-hour sessions, once a week.

	Enrollment process
	Please ‘Save’ Enrollment Form on website and email to The Creative Hub: enquiries@thecreativehub.net.nz


	Fees
	$495.00 inclusive of GST

Payment by Direct Bank Credit to: The Creative Hub – ASB A/C No. 12-3035-0696240-50

Full payment should be received no later than two days prior to course commencement date. Receipt of your payment confirms your place on the course. Number of places is restricted. We don’t accept cheques.



	Facilitator 
	Geoff Walker

See our website www.thecreativehub.net.nz for CV



	Structure and 
Course Content
	1) New Zealand publishing today 

Publishing industry structure: Which publishers do what.  

The challenging state of NZ publishing today: massive changes; the economy; Whitcoulls uncertainty; digital revolution; online retailing; bookshops; NZ fiction. 

Exercise: students to report back next week on what they can find out, combining bookshop and online research. 

2) Inside a New Zealand publishing house

What key people in publishing do: the publisher, project editors, desk editors, design & production, marketing, sales.

Publishing decisions: how are they actually made in-house. Who sells what to whom?

The role of literary agents: who are NZ’s literary agents? Does every author need an agent?

3) But will it sell?

How ideas evolve into books, where books come from. The new-book commissioning process: how it works. 

What makes a bestseller? Marketing/zeitgeist/creative publishing/top authors. 

Exercise (1): Class examines current bestseller lists.
Exercise (2): Students talk to a bookseller about what’s selling.
4) The role of the editor

What does a book editor do and what makes a good editor?  

We meet an experienced in-house editor.

Exercise: students to edit some typical copy.

5) Editorial skills

Exercise (1): students review each other’s copy editing.

The author/editor/publisher relationship.

Exercise (2): further copyediting task.

6) Getting published (1)

How to submit to a publisher. Practicals. Choosing the right publisher. Giving it your very best shot.

Other publishing options: self-publishing, digital publishing.

Exercise: students in small teams develop specific book ideas with marketing plans.

7) Getting published (2)

Exercise: Specific book proposals developed further.

Practical session in which the book proposals from last week are presented to the class and assessed.

8) The future: the book faces its greatest challenge

Is the digital challenge good news – or potentially fatal? Is the book as we know it doomed? Or, as most believe, is the current revolution already creating exciting possibilities for writers and readers?

Exercise: Students will be asked to report in on this at the final class session after conducting their own research.

Suggested reading: An Introduction to New Zealand Publishing, published by the Publishers Association of New Zealand, second edition 2011. Available for $25 from PANZ – click here.



	Withdrawal and Refund Policy
	Courses five weeks or more but less than three months’ duration
Where the student withdraws from the course, and notifies the Creative Hub in writing three working days or more prior to the course commencing, they will be eligible for a total refund of any fees paid, less an administration charge of $50. Students withdrawing after this period will not be eligible for any refund.




Frequently Asked Questions

Is this course just for writers and editors or can anyone attend?

It’s aimed at anyone interested in the book publishing industry, particularly those looking to enter it as a writer or as an editor. New writers will receive valuable information about how publishers operate and what they’re looking for. Would-be editors will pick up the flavour of how editors and others work inside publishing. But anyone interested in books and writing and publishing will benefit from the sessions – the course will range widely across the subject. This applies particularly to the current discussions about the digital revolution and the future of the book. These are fascinating matters of interest to us all, whether we are writers, editors or readers.

Will the course be hands-on?

Partly. During the sessions the class will participate in a number of practical hands-on exercises, sometimes in small groups and sometimes individually. In addition, students will be asked to research some subjects ahead of the next session and to bring their findings to the class. The style of the course will be informal, with maximum participation from those attending.

Will this course help me get my book published?

Well, no guarantees, but if you’re writing a book right now and will soon be looking for a publisher, this course will bring you right up to date with the present publishing scene, including which publishers handle which kinds of book. (It’s important to get this right at the beginning.) You’ll learn about the right – and wrong – ways to approach publishers. And you’ll be brought up to date on the latest developments in self-publishing and digital possibilities. You’ll be much better equipped when you finally approach a publisher with your book.

And do you need a literary agent? This will be covered too.

Will this course help me to get work in publishing?

It will be at the very least a great beginning. The inside information you pick up will help you decide what sort of publishing job might suit you best. If you do want to go further, the course will help to steer you in the right direction.

But aren’t books and publishing heading for disaster? Why should I bother?

There are immense challenges facing the book and publishing industries, sure. The digital revolution and new forms of self-publishing are of course changing the face of publishing around the world, and they are now reaching New Zealand. 

But it is far from correct to say that the book is doomed and that we should wash our hands of it. People are still writing books and reading books. There are exciting new possibilities being created which will provide a huge boost to writing and reading – some of it just might not be in traditional ways. Come to the course and find out more!

Can I get my manuscript assessed?

Not as part of this course itself. But the Creative Hub offers a separate manuscript assessment service which provides you with professional advice on how to develop and fine tune successive drafts of manuscripts. You are welcome to take advantage of this service after the course.

